Assignment 2

Direct Marketing


Instructor: Baber Khairi

CBM


Due: July 19th, 2008


 Summer 2008



Instructions: This assignment must be single spaced, with Arial font (12pts) and not more than five pages long, excluding attachments such as cover letter, sales materials, invitations and any other material. Use spell check and do not use the term “etc”. Late assignments are unacceptable. All assignments are mandatory. Remember to write your name(s) on the cover sheet of the assignment, along with your roll number, the due date, the semester/year and the course title. Use the KISS rule and you may work in a group of up to three persons. You are to make out a PR campaign for your product. 

Scenario: You are working for the ARY media channel and the management wishes to create a music competition program to attract teenage singers from all over the country. Several channels including MTV Pakistan under the auspices of Indus TV have tried but the response has not been as good as they had hoped. The TV watching public is still glued to Saas and bahu dramas and watching Indian musical channels. 
As Media & PR manager you have to do an innovative PR campaign using several direct marketing & sales promotion tools in Pakistan. Once this campaign is successful you will be asked to oversee its implementation in the other places where ARY wants to operate this program, starting with Dubai and London. You have been chosen for this task because of your CBM degree which makes people feel you are a very creative thinker. You have also been contacted by a well known FMCG (you choose which one) who want to do a sales promotion campaign with ARY over a 3month period. You and your team will launch the campaign using direct mail, sales promotions only to effect a difference in perception as well promote the program on a nationwide basis. As usual you will not use any kind of advertising. To do this assignment, you will need to:

1. Choose a name to launch the music program
2. Choose a prize to be given to the best singers and runners up (Indus TV has offered Rs10m)

3. Choose a line of well known fast moving consumer products & the company
4. Identify the key issues for your campaign for both companies in Pakistan

5. Identify your target market through precise segmentation

6. State your objectives 

7. Carry out a SWOT analysis

8. State your vision for the campaign

9. Use Direct mail with at least one response tool
10. Also use telemarketing as a DM tool
11. You have campaign funds of Rs10million besides funds for the prizes
12. You can sell advertising space for ARY but must not use any kind of advertising yourself
13. You must make out a campaign budget with a schedule

14. Your campaign may last a maximum of 3months

15. You are encouraged to use Infomercials

16. Measure your campaign’s effectiveness 
17. Use either cross or tie-in promotions and up to 2 other relevant sales promotion tools

18. Do not use advertising of any kind

19. Give a short summary and jot down the main features/points
20. You can be as creative and colourful as you wish
21. Have a contingency plan ready to act on
You should try to be as creative as you can be but make sure that creativity does not get in the way of assignment delivery or of hard core analysis. Questions/ concerns/tears?: Mail your instructor at bkhairi2004@yahoo.co.uk. This assignment carries 5points.
