
CLARA I. RIBALDO

cribaldo@yahoo.com

http://www.gsu.edu/~gs01cir
862 W.  Basin Street

San Pedro, CA  90731

310-832-5089

_____________________________________________________________________________________________________________________

OBJECTIVE:
To obtain a position, which will allow me to utilize technical, marketing and creative skills to contribute to the goals of the organization.

EDUCATION: 
Georgia State University                                                                                  Atlanta, Georgia

Master of Science in Decision Sciences, 3.5/4.0
     
                    December 1999

Relevant coursework: Database management and Decision Support Systems
                                       Designing the User Interface, Intranet, 

Universidad del Norte      





       Barranquilla, Colombia     

Bachelor of Business Administration


 
                   June 1995

Relevant coursework: Sales management, marketing, marketing research,




cost accounting, financial accounting
MANAGEMENT AND MARKETING SKILLS:

· Extensive use of spreadsheet application systems for marketing and decision making

· Customer database creation, maintenance and data collection

· Managed student database and generated performance and traffic reports

· Marketing research studies for branch expansion feasibility

· Problem solving and decision making in individual and team environments

· Excellent personal communication skills - Bilingual: Spanish and English
COMPUTER SKILLS:

Expertise in:

· OS: Windows 95/98

· Applications: Excel, DPL, Precision Tree, Visio, Access, SAS and Microsoft Office 97/2000,

· Mail Packages: Groupwise, Netscape Messenger and Outlook

· Network: Novell

· Web Applications:  Linkbot, Accrue, MS Frontpage, Netscape Composer, Corel Web Suite and Claris home page

Experience with:

· SQL, HTML, JavaScript and Unix.
Limited Experience with:

· Visual Basic, C++, Perl and Vbscript.
RELEVANT EXPERIENCE:

GEORGIA STATE UNIVERSITY - Career & Job Search Services

      Atlanta, Georgia   

Technical Computer Specialist-Web Master



      August-December 1999

 Managed Student database to find special requirements 

 Created Students Interview Performance Reports, and Student Traffic Reports 

 Trained Student Assistants in the use and design of reports using spreadsheets

 Designed new web pages to achieve department goals to satisfy students' needs needs for CJSS and GBPO

 Troubleshoot staff and students problems with various software including web applications such as JobTrak and Crimson Solutions

 Created a proposal to improve web site navigation and web site design

ORACLE Corporation- Marketing Department                                               Redshores, California

Web Developer






      June 1999-August 1999
 Trained webmasters on the use of Accrue, a traffic-reporting tool

 Developed a proposal for the effective use of Accrue, to be used by 64 webmasters

 Tested www.oracle.com for Year 2000 errors

GEORGIA STATE UNIVERSITY - Career & Job Search Services 

      Atlanta, Georgia   

System Support Assistant





      April 1998-May 1999

· Provided support and trained users for software applications

· Maintained daily operations by troubleshooting computer hardware, software, server, and network related problems

· Developed and maintained the Career Services Web Site.  Defined functional requirements, analyzed and clarified known constraints
Customer Services Specialist





      March 1997-March 1998

· Provided Students and Employers with information about  Career Services and programs 

· Assisted students with Resume Expert and web applications

· Assisted in the organization of Career Fairs and Special programs

· Provided ideas to improve Customer Services and implemented changes

BANK OF ESTADO                   

                                                          Barranquilla, Colombia

Regional Marketing Coordinator    

                                           December 1996-March 1997

· Coordinated marketing activities of offices 

· Developed feasibility studies to determine the opening of branch offices

· Trained employees in the development of customer service skills

Marketing Analyst


                                                         June 1995-December 1996

· Collected relevant information for a Customer Database

· Created and implemented a customer database

· Implemented marketing campaign in accordance with the headquarters' sales objectives

· Participated in the preparation of annual strategic plan as a committee member

PLAZA INFANTIL                                                                                                Barranquilla, Colombia

Human Resources & Marketing Assistant 


                  May 1994-October 1994

· Recruited personnel for the new office

· Coordinate and evaluate employee performances 

· Created marketing strategies to attract potential clients

HONORS: 


"Who's Who Among Students in American Universities & Colleges"

Georgia State University    1997- 1998                                                          Atlanta, Georgia 


