Characteristics of DTCA Advertisements

Review

Reviewer:

  FORMCHECKBOX 
 1 - Folsom 

 FORMCHECKBOX 
 2 – Tojuola

   FORMCHECKBOX 
 3 – Natale



Drug Ad:

  FORMCHECKBOX 
 1 – Detrol LA
 FORMCHECKBOX 
 2 – Enablex  

   FORMCHECKBOX 
 3 – Vesicare
           FORMCHECKBOX 
 4 – Viagra




  FORMCHECKBOX 
 5 – Avodart

 FORMCHECKBOX 
 6 – Flomax

   FORMCHECKBOX 
 7 – Cialis

Issue Month:

  FORMCHECKBOX 
April


 FORMCHECKBOX 
 May


   FORMCHECKBOX 
 June
           FORMCHECKBOX 
 July




  FORMCHECKBOX 
 August

Drug Type

Study Topic:

  FORMCHECKBOX 
 1 - BPH

 FORMCHECKBOX 
 2 – ED                 FORMCHECKBOX 
 3 – SUI      

Type of Ad:

  FORMCHECKBOX 
 1 – Drug-Specific Advertisement   FORMCHECKBOX 
 2 – Disease Awareness

                               FORMCHECKBOX 
 3 – Reminder Advertisements


Aesthetics (1)

Picture



 FORMCHECKBOX 
 0 – no

 FORMCHECKBOX 
 1 – yes

Celebrity in picture

 FORMCHECKBOX 
 0 – no

 FORMCHECKBOX 
 1 – yes

Largest Font Size:            
Target Audience (2)
Gender Neutral




 FORMCHECKBOX 
 0 – no

  FORMCHECKBOX 
 1 – yes

    If 0 – No, then gender



 FORMCHECKBOX 
 0 – Male
                FORMCHECKBOX 
 1 – Female
Frequency of “Appeal” (3)

Effectiveness:
Effective: “effective,” has a “proven therapeutic benefit, “works”
 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Cure: provides a “cure” for condition






 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Dependable: “reliable,” “dependable”






 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Innovative: “advancement,” “breakthrough.” “a first,” “new,” “novel,” 



 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes
     “only” drug of kind, “innovative”

Powerful: “potent,” “powerful,” “strong”






 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Prevention: “prevents,” offers “prevention of” condition




 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Reduced Mortality: “prolongs life,” “saves lives,” “prevents death”



 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Symptom Control: “controls” or “manages” symptoms, brings symptoms “under control”

 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Social-Psychological Enhancements:

Lifestyle: allows for a more “active,” “regular,” “normal,” “free,” or “flexible” life

 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Psychological: increases feelings of “confidence,” “sureness,” “happiness,” “hope,” relieves fears”  FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Social: enhances the “attractiveness” or “appearance” of the user”



 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Ease of Use:
Convenience: “convenient,” “easy,” “simple” to use; “infrequent” dosage 


 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes


         or “short-term” use required
Easy on system: “gentle” on the user, “good-tasting”





 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Economical: “economical,” “cost-beneficial,” or “saves money”



 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Quick acting: works “quickly,” “fast,” “rapidly,” “speedy”




 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Safety:
Safe: “safe,” leaves the system quickly, is a “reversible” treatment



 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Natural: works “naturally”; works like your own body does; made of natural agents

 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Non-addictive: “non-habit-forming” or “non-addictive” 




 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Non-medicated: does not make one feel “drowsy,” “sleepy,” “medicated,” “drugged,” or “spacey”
 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Overall number of claims per advertisement:      


Reference provided for explicit drug information?  





 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Inducements (4)
Patient support


 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes

Information


 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes                         If yes, type:      
Financial 


 FORMCHECKBOX 
 0 – no
 FORMCHECKBOX 
 1 – yes
           If yes, type:     
Tables/Figures (5)
Tables offered





 FORMCHECKBOX 
 0 – no

 FORMCHECKBOX 
 1 – yes

Graphs offered





 FORMCHECKBOX 
 0 – no

 FORMCHECKBOX 
 1 – yes

1

