[image: image1.jpg]@ BURNLOUNGE




BURNLOUNGE CORPORATE

Burnlounge Entertainment launched in mid-October 2005 in Los Angeles and has an additional corporate office in New York City.  While Burnlounge is a US company, the corporate strategy includes international expansion into 70 countries within the next 18 months.

Burnlounge is a music and entertainment company founded by Alex Arnold.  Alex was a top producer in Excel Communications, and went on to become the President of Lexxus International, a company he took from $20 million / year to $20 million / month (for more info visit: www.alexarnold.com).  During his success at Excel and Lexxus, Alex started to pursue his passion in the music industry by representing independent and unsigned artists.  He quickly learned that without the backing of a music label, despite great talent, most independent artists would flounder.

THE BURNLOUNGE CONCEPT

36 months ago, Alex Arnold came up with the idea to mesh the power and growth of a business relationship model with the music and entertainment industry.  This model would allow independent artists to promote their music through a viral community of people to create income.  This model would put the music and entertainment industry into the hands of the true fans – the consumers.  Alex shared the idea with Rick Dees of American Top 40, who immediately wanted to buy the company.  Rick Dees currently stands as the #2 shareholder in the company, and using his connections, Burnlounge gained traction and support in the music industry.

In the first month after launch, Burnlounge did $1 million in sales! This was an early indication that Burnlounge is set to become the next BLOCKBUSTER of the music and entertainment industry.  Mirrored after Itunes, songs are available for 99 cents, or $9.99 per album.  However, Burnlounge is not limiting itself to music sales.  When Burnlounge goes “full-launch” this summer, movies, ring tones, TV shows, concert tickets, and MP3 players will be available for sale directly from retail stores.

The biggest advantage you have as an investor is that you have the opportunity to invest in Burnlounge EARLY!  The company is currently in the soft-beta launch, and corporate continues to modify and improve the site before full-launch.  There are anticipated to be between 3.5 – 4 million Moguls invested in Burnlounge by the end of 2006, with another 1.5 to 2 million added worldwide by the end of 2007.  As of 2/20/06, there are currently less than 9,000 invested into the company.  This is exciting because of the binary network in which Burnlounge is going to be built.  You have a tremendous chance to capitalize on the concept and timing of the company, before millions across the world are using Burnlounge as their primary tool for downloading digital entertainment media.  By participating now, you are essentially joining the next Itunes, Google, or Microsoft early!

THE MODEL

Burnlounge combines 2 powerful industries

1. The music and entertainment industry – The 4 large music labels (Sony / BMG, Universal, Warner Bros, EMI) have already signed on.  In addition, hundreds of smaller labels have signed on as well.  By the end of 2006, Burnlounge will have the largest collection of digital content available on the Internet.
2. The affiliate marketing industry - (Ebay, Yahoo, Amazon, MySpace, etc) where people of common interest buy, sell, and refer products, goods and services, through a commission-based network.
CORPORATE GOAL

The goal of Burnlounge is to become the largest, most powerful digital content distribution channel in the world.  To accomplish that, they have partnered with the largest music labels, and the largest Internet technology company in the world.  Burnlounge will have direct relationship with Microsoft Windows Media Player 11, set for launch this summer.  Imagine the financial possibility of 95% of the Internet-related media available being played through a device incorporated with Burnlounge technology!

THE REASON FOR BURNLOUNGE

There has been a 10-year slump in the music and entertainment industry.  The reason is very simple – people are stealing music.  The music and entertainment industry now realizes their marketplace is quickly shifting to a digital media, and any company that can capitalize on this is going to make tremendous profits.  Until this past fall, Itunes cornered the market on this phenomenon, but that is about to change.  Because Burnlounge shares profits with its retailers and unsigned artists, more and more users and entertainers will choose Burnlounge to deliver digital content.

BURNLOUNGE V. ITUNES

There are many reasons Burnlounge is going to have a direct competitive advantage over Itunes:

1. Content Selection – Currently the 4 major (Sony / BMG, Universal, EMI, Warner) and minor independent labels are available on Burnlounge.  Burnlounge is also actively signing up international, under-served, and independent artists.  By the end of 2006, Burnlounge will already have the largest digital collection of media available.  This will continue to increase as unsigned artists upload their material directly to the Burnlounge servers, and as the A&R department sign up new labels.  Very simply, if a platform is designed for all artists, both signed and unsigned, where do you think people will go to find music?  Burnlounge is about the music first, and the profit second.  Their commitment to under-served and niche markets will draw many users who cannot find what they want anywhere else on the Internet.

2. Website – When you join Burnlounge as a retailer, you are given a top-quality website in seconds.  You can personalize this website, but if you choose not to, you don’t have to alter it at all.  The entire music catalog is available through your store, without any effort on your part.  How cool is it that you can sell this right from your own site?  How many young people do you know will find this intriguing and quickly jump to Burnlounge?  You can share play lists, and develop a community of customers with similar tastes in music or with similar friendships.

3. Investment Opportunity – Did you make any money from Itunes? I didn’t! But I will with Burnlounge, and so will most of my family and friends.  Shortly, you will be able to say the same thing.  That’s because Burnlounge rewards those who invest in the company with both short and long term financial support.  The investment opportunity is OUTSTANDING, and you have a chance to get in early!  There is no limit to the number of distribution points your team can represent.  The amount of money still “up for grabs” in this investment is staggering!

4. Bonfire IM – Instant messaging tool that’s free to anyone and includes chat room invitations and the ability to promote music.  This messaging system can incorporate the “Buddy Lists” of all other messaging tools (AOL, MSN, ICQ, etc) into one streamlined business and marketing system.

5. Burnlounge Magazine – Professionally produced magazine that features hit bands, cool new products, and information on the music industry.  This is a great tool to get more customers to visit your site, or to sign up as retailers on your team.  You can also order additional copies of the magazine in your back office software site.

6. Merchandise – Music is just the beginning.  Ring tones, movies, TV shows, MP3 players, posters, books, logo wear, and concert tickets will all be available from your store.  These items are delivered via e-commerce, and there is no need for you to inventory or ship products.

7. Business Partners – Burnlounge is already aligned with leaders in the music, marketing, and technology industries.  Alex Arnold, Stephen Murray, Ryan Dadd, Rick Dees, Carson Daly, etc. all provide deep roots and great traction in the industry.  Already corporations like Red Bull and Microsoft recognize the ability of Burnlounge to be both profitable and “hip”.

8. International Expansion – The road is already paved for the expansion of Burnlounge into the international market.  Later this summer, Burnlounge will open in Japan (highest ration of digital downloads in the world) and Canada (great collection of young, unsigned artists available).  China has already had discussions with Burnlounge to cut down on their rampant illegal download problems.  China has some of the highest digital piracy in the world, and also a young fan base that would create a HUGE market for music.

NOW WHAT?

If you were told that several weeks ago individuals invested $445 and made thousands back, you would immediately be intrigued.  That’s the state of Burnlounge at this moment.  Again, there is a HUGE amount of money to be made, and you can be one of those people.  The trick is to take the investment seriously.  I highly encourage you to do all the research you can, because frankly, this company is set up for nothing but success.  If you do your research, I believe you will come to the same conclusion that I have, and you WILL NOT be able to pass up this opportunity.  If you are someone that is credible and understands good investments, Burnlounge is most likely for you.  If you are someone that others do not trust, or you don’t know anyone else that will listen to you, this investment is most likely NOT for you.

LEVELS OF PARTICIPATION

1. The Mogul with University package costs only $445! Imagine if you could take that level of investment and earn a high rate of return in both the short and long term.  Now you can!  Burnlounge gives you the opportunity to build a team of retailers that can help you earn hundreds or thousands a week (I know because after 35 days, I’m at that level).  The University package comes with a great set of tools that no successful Mogul can do without.  These include monthly DVD’s and magazines, passes to burn events and concert tickets, and unlimited support by Burnlounge.

2. There is an ongoing monthly fee that must be considered.  Burnlounge charges a $15 monthly fee for the accounting software found in your rewards page.  This software totals all of the sales from your website as well as the websites from all other Moguls on your team.  For $15 a month, you DO NOT have a lift a finger in order to sell, transmit, and collect revenue from music sales.  Your ownership of a Burnlounge store does not have a contract, and you can cancel at any time.  This fee is very fair given the amount of money you can make with such a limited commitment of time and energy.

3. In order for you to receive residual revenue from the sales of other Moguls on your team, you have to keep your store active from month to month.  In order for your store to remain “active” you must sell $20 of music a month, either to yourself or to other customers.  This equates to selling or personally downloading 2 albums a month, something that most of us are willing to do anyway, and many of us are already paying others to do!

GET IN - HERE’S HOW!

1. Visit your sponsors Burnlounge store.

2. Click “Become a Retailer” at the bottom of the screen

3. Leave the username and password prompt blank, and select Mogul with University…click ok

4. On the next page, fill out all of your personal and billing information, and select your username and password

5. Pick a store name (keep it simple, you want others to easily visit)

6. Check off the four user-agreement boxes at the bottom, and then click Mogul with University again

7. On the next page, check your information is correct, and then click confirm

8. You’re Done! You now own your own store, and you can begin work on forming your team of retailers!

BUILDING YOUR TEAM

1. After you have invested in Burnlounge and opened your store, you’re now going to have the ability to build a team of retailers that will earn you HUGE amounts of residual profit.

2. Call your most trusted friends and family – or anyone you hold credibility with.  These are the people that should trust you enough to want to get in on any kind of investment you’re dealing with.  Make sure you consider those that need money, since you’ll be doing them a HUGE favor by letting them in on this EARLY!  Remember, this thing is going to revolutionize the entertainment industry, and you are at the leading edge of that change!

3. Tell them to go to your store and to watch the commercial at the bottom of the page.  Once they have done that, get them on a phone conference call (see the last page) or to a Mogul Overview meeting.  Again, do your best to inform them, because 80% of those who research Burnlounge join!

4. Let your friends and family know that time is of the essence.  New Moguls are joining all the time, and the sooner someone joins, the more people they will receive residual profit from!  I joined during a dinner meeting, and when I got home, two people had already signed up behind me.  Those two people (who could have easily been added before me) have yielded six others behind me in just a few weeks.

5. After they join, do not forget about them.  Do everything in your power to train them, or refer them to the support system below.  Please send those email addresses to Joe Baird, so he can add them to his email list!

ONGOING TRAINING AND SUPPORT

There are several ways to get training and support.  Do not underestimate the power of your team and those that are well educated to provide you help.  Remember: this is a team concept and we’re all working for each other.  The following are resources available to you:

1. www.yourburnteam.com – has a plethora of information, including a 24 training call taped by Rob DeBoer and Todd Ellis. 

2. Joe Baird’s contact information:

· Cell: 803-312-3705

· Email: je_baird2000@yahoo.com
· IM: JoeBaird007

3. Weekly conference calls:

· Monday nights with Rob DeBoer 9:00 (information found at www.yourburnteam.com)

· Tuesday nights with myself at 9:30 (641-297-5500, access code: 122333)

· Private calls by request can be made simply by contacting my cell or IM.

4.
Ongoing burn events and training sessions! In Columbia, SC these events happen almost weekly.  As the popularity of this site spreads, so too will the mogul training events and perspective overview meetings to other parts of the country. 

