[image: image1.png]


What You Should Know About

Advertising…

Before you spend anything

What is advertising?

S

imply put, “Advertising is salesmanship in print.” Your ad is your salesman. How does he look? Is he saying too much? Too little? Is he saying it clearly? 

When to advertise

When do you want more business? Now? Later? Are you only open for Christmas? It can take a while to get a buyer’s attention. Studies suggest up to 20 exposures before the message sinks in. (How many times have you walked by a place, never noticing it?) Get your message out regularly and make a great offer. It will bring business.

Why advertise?

Many reasons: foot traffic, announcements or to increase sales! The single biggest reason why a business fails? … lack of sales. An effective ad is the most affordable way to change that. (See, “Top 50 Reasons to Advertise.”)

How to advertise
What makes an ad effective? Well…would you ever take your sign down? Of course not! Why? If you did, how would people find you or know what you offer? Your ad is also a “sign” and should be just as readable, visible and give a reason to buy from you. 

How good your offer is = how good your response will be…period.

How much should I spend?

Often a murky question, but typically, between 1-10% of gross sales. It varies because of your type of business, your budget, and the competition.

Where to advertise

Anywhere that can bring you customers. However, this depends on what your business is like, where your customers come from and the budget you have. If your business is local, your advertising should be too.
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How to find a good ad man

Just as there are different papers, there are different ad men. If you want more customers, advertise where they are. If you aren’t advertising already, contact an ad rep today. They can put $$$ in your pocket tomorrow. 
If this was helpful, call me today! 

Chris

215-300-6691
ChrisTheAdMan@yahoo.com







