Ad Campaigns

· Traffic
Large ad

When you need to get as many people as possible into your location.

People and lots of them.
· Demographic/Geographic
Medium to Large

When you want to attract a certain type of person that fits your customer “profile.” The “Mr. Right.”

· Sale/Reduce Merchandise

Large

The important thing here is to move product out the door, regardless of the number of people who show up to buy. The “Liquidation.”

· Name Recognition

Small

You have enough business, but you want to make sure that your name is still out there so that you continue to get your fair share of the business that is out there. The “gentle reminder.”

· Competitive

Match the other guy

Your competition is doing such and such campaign, you have to match it or do better to remain in the race so they don’t steal your business.

The “Race.”
· Image

Medium to Large

The emphasis here is not so much on the verbal message but much more on the look of what you are trying to convey.

(Note: whatever size is the smallest that you can cram everything into, double it to make an effective image ad.)

· Updates/Changes News

Medium

You need to let the buying public (your customers) know that your services or products have changed or expanded. 

The “What’s new?”

· Budget
Small to Medium

Very little $$$ available calls for a series of small to medium ads that arouse curiosity and get people into your location. Must be inventive and attract attention.

If this was helpful, call today!

Chris

215-300-6691
ChrisTheAdMan@yahoo.com

