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I wanted to use search engines that the class had probably not heard of before.  So I decided to use altavista.com and about.com.  Both of the sites allow companies to pay money so that they are listed at the top of the results. Also, the companies are listed in a separate section called sponsored results.  Listing them this way makes it clearer that the top section of results will most likely be stores or advertisements trying to sell you something.   


When making my choice I did gather some background information on altavista.com.  Altavista uses the Yahoo! Search technology and a crawler, which index pages found by Yahoo! Search to return its web results.  Additional links displayed in the results list may be sites that participate in the Content acquisition program (CAP).  The use of CAP allows content providers to submit web pages and content directly to Yahoo! For review and inclusion within the Yahoo! Search index through the Site Match TM or Inktomi Search SubmitTM programs.  To use either of these programs mean that sites need to pay to participate in them.  If they also wish to participate in Site Match, an additional review is required to determine their relevance.  Sites in the result list may also include those participating in the AltaVista Express Inclusion Program.  The AltaVista Express Inclusion Program is another program where sites pay to be listed in the results and are also reviewed to determine their relevance.  Participation in CAP or AltaVista Express Inclusion program has no bearing on where a site is placed in the result list.   

When gathering background information on about.com I found the following.  About.com provides information on how users should refine their searches in order to make it more likely that a result they need will be returned.  They also allow pretty much anyone to submit links to them. All that is needed is an e-mail sent describing the site in 25 words or less for a guide to review.  The process is outlined on their website 4 steps that are more detailed.  About has over 20 million visitors monthly and says it specializes in giving ‘how to’ advice.  About.com also says they frequently update and that there is always content available that will fulfill a users needs.  About.com has been owned by PRIMEDIA since 2000.  A network of 475 guides decide what sites will be displayed the result lists from about.com.  Guides are specialists in their field and will review links in order to determine the relevance to their field.  If the guide finds the link to be relevant, it is placed on about.

The queries to be posed to these search engines were prolog tutorials and music of the enlightenment.  I typed them in without quotes, without and/or, without using any truncation or special characters.  The reason I typed them in this way is because I wanted to model them after how a typical user would type them in.  I felt that would be a more accurate judge of the results.  In my job, I have seen a lot of people who are not very experienced with computers so I thought that most people in the world outside of SUNY Oswego are not either.  So the search engines should be judged in the eyes of the average user.  


Evaluation of query 1, which was prolog tutorials, gave the following results.  Both search engines gave two result lists. The top portion of the page was sponsored links, sites that pay to be on the top of the list. The bottom of the page was actual websites who did not pay anything to appear on the results list. Five of the results on altavista were sponsored links.  Four out of five were relevant.  But none of the four contained both the terms prolog and tutorial together.  Two out of the four contained prolog, and the other two out of the four contained just tutorial.  The one irrelevant site was selling a completely unrelated product called ‘final cut pro’. In the complete list of results altavista had said it returned 35,000 results.   I looked at the top ten results to see which of the sites returned were relevant to my query.  I knew of 2 websites that contain prolog tutorials that I am expecting to be returned as results here.  Four out of ten were relevant documents (meaning they pertained to prolog tutorial). All of the 10 did contain prolog and tutorial somewhere but were not about prolog tutorials.  Only one of the sites I knew of was returned out of the 10 results I looked at.  Five out of 10 were just more pages of links.  One result was a sub page of the result listed above it, so I had already seen it when I went to the previous result.  One out of ten sites was an advertisement.  One of the ten sites was for visual prolog.  

 About returned 7 results, including an additional result listed as a sponsored link.  The sponsored link was called ‘visual prolog’, which was not what I was looking for. Out of the 7 remaining links, only 1 was useful.  The useful page was a page full of links to prolog tutorials.   That was the only page that contained the terms prolog tutorial, but it was not about a prolog tutorial.  The remaining 6 pages contained more links and were about things completely different from prolog.  They included information about AI, XML files, electronics reviews, and links to companies using AI, an article about RSS and Latin literature.  Neither of the two pages I new of came up in the about search.  


Using query 2 on altavista.com yielded the following results.  The first 5 results were sponsored results.  The top result was an amazon.com page offering the album “music of the enlightenment”. Two out of the remaining 5 sponsored sites were selling music in general.  The other two of the remaining 5 were selling music to help you reach spiritual enlightenment.  The next category of results said that 982,000 pages were found.  Eight out of the 10 remaining results contained both the terms music and enlightenment.  Three out of the ten only contained the term music.  One of the sites found me a book and was going to let me search libraries where it was available.  Another site was selling a book.  Two of the sites, were selling CD’s.  Two of the results returned were actually pages from the same site; they talked about music and the enlightenment but not music of the enlightenment.  One site talked about music and Buddhist enlightenment.  One was an assignment.  None of these was what I was looking for.  


About returned 286 results for query 2.  There were not any sponsored links returned for query 2.  Even though no sponsored links were returned, I will still base my evaluation on the top 10 results.  None of the 10 results contained the terms of the query and therefore, none of them were useful.  One out of 10 was an article about a different type of music.  Another was about using outlook for e-mail.  The next was about a classical music forum. Then there was an interview.  Two out of the ten were from a column called Solid Sass.  After that came a site with a biography of a German philosopher.  The last site was about Ben and Jerry’s. 


Overall I would say that altavista.com is better than about.com when it comes to searches.  Altavista returned many more results than about.  Also, altavista returned more results that I actually wanted to see.  About did a poor job with the first query and even worse on the second query, even though I did not think that was possible.  Neither of them returned exactly what I wanted to see but altavista came pretty close, and about was not nearly close.  For example, with query 1 I already knew of two websites that contained useful information.  


Precision of the search engines are as follows.  For the sponsored results on altavista, there were five results returned.  Four out of five were relevant, giving .8 precison.  But out of these relevant documents, none of them contained both terms of the query.  The next measure of the precision will be somewhat incomplete because it will be based on the top ten results.  Out of the top ten results, 6 were relevant, giving .6 precision.  For query 1 on about.com there was zero precison for the sponsored links.  In the rest of the results, one out of seven was relevant, giving a precison of .14. For query 2 with altavista there were 5 sponsored results returned.  Out of the 5 returned 1 was relevant, giving precison of .2.  From the remaining top ten results, eight out of ten were relevant, giving precision of .8.  For query 2 on about there were no sponsored results returned.  So I looked at the top ten results.  Out of the top ten, none of them contained both terms of the query, giving a precision of zero.  
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