“Competitive Markets”
Competition is a driving force in a market economy. Structures vary from a monopoly and perfect competition. Perfect competition is the ideal market situation. It meets society’s wants more than any other system. It also leads to efficiency in the terms of resources. In the real world this is rare. Perfect competition is bases on certain assumptions. Flower markets are a perfectly competitive market. The customer chooses whose plants are the best on the market. Pricing makes a different and so does the freshness and types of plants are carried. Also the way the plants are displayed. 


In perfect competitive market firms can enter and leave the market as they please. Excess profits attract, and losses drive away. In the plant market it is very easy to get into but hard to stay, unless your plants are good. Susan Dadres, “Any business with low start up cost will give you the impression of high profits. When profits are higher than normal new firms enter, and lower the profits and many firms leave.” 


A perfectly competitive market is a large group of buyers and sellers. In the spring for the flower market there is more competition; prices will vary because eit is a market not a store. In a perfectly competitive market buyers and sellers are known as price takers. Dandres, “Before you can have a transaction you have to have a buyer and seller agrees on a price. A demand and supply curve is used for this. When prices are high, there is a surplus and prices are lowered. Just like any market. But if any seller had something special about there product the price could be higher, this is considered a monopolistic market because the products are not the same.” Buyers and sellers engage is trade at market prices due to supply and demand. Dandres, “as a consumer you have to research the prices very hard, even in the information era, information is hard to get.” 


Dandres, “economists have a short cut to find out how much to supply. If it would ad more to revenue than cost it is worth it.” Marginal revenue is equal to the market price in perfect competition. Dandres “a price we pay for a product is how much we value it, so we must value it that much to pay that price for it. This is a good standard for efficiency.”


Price is determined by market supply and market demand. Price plays a role in output levels. In the short run there is excess or economics profit, break even, operating with a loss, and shutdown. The examples focus on the ideal market. All market structures use total revenue and total cost curves. The goal is to maximize profits; total cost must be under total revenue. If market price drops there is no point to be in the market anymore. Losses occur when vendor cost exceeds his or her revenues. This does not mean firms are doomed, but unless something changes they are. Shutdowns occur when the cost is more than the revenue and too much money has been lost. Dandres said that “The demand for flowers in general is downward sloping; if prices were lower more people would want to buy more flowers. Market demand is downward, individual is perfectly elastic. They cannot charge higher, but they can charge lower but wont go under market price. 


In a perfectly competitive market each firm produces at equilibrium. The right amount consumers are willing to pay for. Market forces seek equilibrium, to get market and allocating efficiency.

· A perfectly competitive market is a large group of buyers and sellers.
· Price is determined by market supply and market demand. Price plays a role in output levels.

