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Work Experience

Qvc
2010 - Present

Freelance
2003 - Present

Met-Pro
2009

Education

Southern New Hampshire University

Lansdale School of Business

Graphic Designer

Digital Content Developer
Responsible for coordinating and executing content changes on
QVC.com on tight and strict deadlines.

Graphic Designer
A full service graphic designer that worked with clients to create and
launch a varitey of branding and marketing concepts.

Graphic Designer

Developed new brand identities & updated established ones. Updated
corporate documents and worked with inhouse developers to strategize
new corporate website and intranet.

Creative Director

Art Directed and managed creative and technical teams for branding
projects as well as taking lead for pitch meetings. Designed and
launched websites, print ads, and multimedia presentations.

Graphic Design
Attended Southern New Hampshire University and achieved a degree
in Graphic Design.

Business Server Administration

Attended Lansdale School of Business and achieved a degree in
Business Server Administration.

Skill Set
Web Design

Web Development

Print Design

Photography

BARRY JANBZEWSKI

Graphic Designer

Q 1077 Cherry St, Pottstown Pa 19464
@ barry.janiszew mple.com
@ \ .barryjanis com

0 484.123.4567




BRANDING

|

/“
n

AL

-

launch a

AUDDEDCDUST

Y\ -l

A small neighborhood bakery looked to

marketing presence
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celebrate the opening of their new store
as well as new menu offerings.

Work included logo design, photography,
stationary, flyer, and banner ad.




BRANDING

AMORE
A small ltalian restaurant looking to
update their marketing catalog to better
reflect their commitment to quality,
tradition, and always being a place where

families of all sizes can come and enjoy a
meal.

\WWork included a table tent, menu, and
tri-fold brochure.




BRANDING
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\Equipment Company

A small outdoor equipment retail store
looked to create a television commercial
to help get the word out that they were
setting up a new location. A 30-second
television spot was created to
communicate the message.

www. dpec.com




PHOTOGRAPHY

Having quality photography in your project can set you apart from your competitors.
High quality photography is essential if one wants to communicate a message.
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